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Developing webpages for children taking part in Growing up in Scotland

Presenter: Judith Mabelis, Senior Researcher, ScotCen Social Research

In Growing up in Scotland, children in our oldest birth cohort are turning 11
years old. Since the children are getting older we are starting to engage with
them as participants in a longitudinal study. We have done this through a
number of different methods (children receive their own letters leaflets; gifts
etc). This talk will focus on the work we have done to develop an online quiz
for children who take part in GUS.
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Relaunching the cohorts

Millennium Cohort Study

= Age 14 Survey (home visits):
cohort members making more

independent decisions about CHILD OF THE ﬁ‘/\x
taking part NEW CENTURY
Next Steps

= Age 25 Survey (mixed mode): study under
new management, participants recontacted NEXT
after up to 10 years STEPS

LEARNING FROM YOUR GENERATION
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Relaunch activity

=  Audience research
= Branding

= Special mailing (‘participant pack’) to around 15,000
cohort members targeted in each study

= Website redevelopment (design, structure, content)
= Social media (Facebook & Twitter)

= Bulk email for Next Steps
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Audience research: some relevant findings from MCS

CENTRE FOR
LONGITUDINAL
STUDIES

More frequent communications (e.g. once a term)
Tallor topics, not language

Post is still a good means of communication
Some interest in Facebook page for the study

Information on how the study has made a difference is
valued by young people this age



Audience research: some relevant findings from Next Steps
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Hard copy communications indicate that the information
IS ‘important’

Information on how the study has made a difference is
highly valued by young people this age

Age group spends more time online than any other, but
strong view that social media promote narcissism,
voyeurism and impatience

Email is convenient, but easy to ignore
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New website, new content

CHILD OF THE R LR = Sy s
NEW CENTURY r

WHAT MAKES YOU HAPPY
AND YOUR HOPES FOR
THE FUTURE




New website, new content

W4 Detailed Summaries of Search SEARCH
®©©

HOME ABOUT FAQS SURVEYS WHAT HAVE WE LEARNED? NEWS RESOURCES CONTACT US

WHAT MAKES YOU HAPPY
AND YOUR HOPES FOR
THE FUTURE




New website, new content

YOUR THOUGHTS AND
EXPERIENCES WILL HELP

SHAPE THE FUTURE
|

WHAT WE FOUND OUT ABOUT YOU AT

CHECK OUT OUR

e

SURVEY THELIE a2



Visits to the MCS participant site [ONGITUDINAL

STUDIES
October 2014 — January 2016 —
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Top 10 most popular pages

Unique pageviews October 2014 — January 2016

m Homepage

= Coming up: Age 14 survey

m FAQs

m Resources

m About

m Childhood in the 21st century

(news item)
= Contact Us
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Facebook audience

Age of Facebook fans by gender

29%
Women
16%
B 80% 6% 9%
YourFans en T
1317 18-24 2534
Men [ | 1°/
4% : 3%
B 19% 8%

Your Fans
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Top Facebook post

We've passed 1,000 interviews for the Age 14
Survey! Thanks so much to all those of you who
have taken part. We look forward to speaking to
thousands more of you throughout the year.
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Social media as a traffic source

referrals from Facebook referrals from Twitter

of total traffic comes direct or
through organic searches






New website, new content

HONE ABDUT FAQS SURVEYS NEWS RESOURCES CONTACT U5
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New website, new content

SEARCH

HONE RESOURCES CONTACT U5
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OF YOU RECIEVED THE \ OF YOU DIDN'T THINK IT WAS
ilﬂfgc}‘laggt MAINTENANCE g Barack Obsma LIKELY THAT YOU WOULD EVER

becomes the first APPLY TDUNIVERSITY
black US president

Team GB wins 19 gold

medals at the Summer 2
Olympics in Beijing, China vy 670/

0 Y00 SAID THAT BEING BRITISH Liverpool becomes
WASINPORTANT T0 YOU Europe’s Capital of
Culture for one year

ASTUDY FOLLOWING

16,000

PEOPLE IN ENGLAND
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THE NEXT SURVEY
WILL TAKE PLACE IN

2015 WHEN YOU ARE
Quﬁsﬁm 5
WHEN YOU WERE
INYEARS




Visits to the Next Steps participant site (ONGITUDINAL

STUDIES

June 2015 — January 2016
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Optional discussion questions

1. Online comms require daily maintenance.
Where do you feel is the best place to invest
your time?

2. What social media tools do you think provide
the biggest ‘bang for your buck’?

3. Do you promote ‘staying safe online’ if you
use social media and other online

engagement tools? °e
closer.e

Cohort & Longitudinal Studies
Enhancement Resources



Visits to the Next Steps participant site

June 2015 — January 2016

250

200

150

100

50

. hhuhLA‘_

01/06/2015

Relaunch mailing &
email (batch 1

Relaunch mailing &

01/09/2015 01/10/2015 01/11/2015 01/12/2015 01/01/2016
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Visits to the Next Steps participant site (ONGITUDINAL

STUDIES

June 2015 — January 2016

250
200
150,
Web survey
begins (Batch 1)
100

Batch 4

Batch 3
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Top 10 most popular pages

Unique pageviews June 2015 — January 2016

= Homepage
m The age 25 survey
m Contact us
FAQs
About Next Steps
Resources
News
Education
What we have learned?
Surveys

02920
208 Y
5%
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Top 10 most popular pages

Unique pageviews June 2015 — January 2016

= Homepage

= The age 25 survey

= Contact us

= FAQs
About Next Steps
Resources

= News
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Top Facebook post

Evidence from Next
Steps used to reform
vocational education
for young people

Top Tweet

Next Steps is one of the
biggest and most
important studies of the
generation born in
1989-90 anywhere in
the world



Traffic sources

referrals from Facebook referrals from Twitter

of total traffic comes direct, through
direct email, or through organic searches



Key learning points for other studies

Comparison of MCS and Next Steps

Millennium Cohort Study Next Steps

Online engagement effective for both parents and young Online engagement difficult for this
people age group (so far)
Post effective at driving website traffic Email effective at driving website traffic
Facebook better than Twitter Twitter better than Facebook
‘Real-time’ updates make good Findings and impact make good
social media content social media content
News more popular than summaries Low engagement overall with findings
of findings on website content on website
Online communications important during field work
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Risk assessment for social media

Selection of risks identified

Cohort members post their contact information or other personal
information on study’s social media channels

Likelihood

Predators approach cohort members via study’s social media

channels 1
Cohort members share negative views or incorrect information

; 2
about the study or survey with each other
Facebook/Twitter change or remove privacy settings used to 4

mitigate against other risks

Risk level
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Mitigation of social media risks

= Protected Twitter account and disabled photo tagging

= Disabled timeline posts, ratings, photo tagging on
Facebook

= |nformation on staying safe online provided via
participant website

= Daily monitoring of accounts (working week)

= Profanity filter set to strong
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15.35-16.45 Engaging different audience types [Main Hall]
(round table discussions with refreshments)

Please note that you will hear ‘please change’ at 15-minute intervals.
You may then switch tables, or stay at the same table for the entire 70

minutes if you wish.
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